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Our philosophy is that business data should be available in 
one comprehensive tool – a tool that gives the reader the best 
total picture of an industry. That data must be user-friendly, 
easy-to-access, easy-to-understand and easy-to-use. It must 
be affordable and represent extremely high value for you, the 
customer. We strive to meet these goals in both our printed 
and electronic products.

Our customer base continues to grow worldwide, and I like 
to think it’s because we provide information that is on-target 
for the needs of business and academia today, while our prices 
enable customers to meet their tight budgets.

During the past several months, Executive Editor Martha 
Plunkett and I visited customers and made speeches in 
Singapore, Thailand and India. I made the keynote speech 
at the Special Libraries Association (SLA) annual conference 
in New Delhi at the end of 2008. In the U.S. during 2009, 
we made presentations to more than 500 people at the 
Association of College and Research Libraries (ACRL) annual 
meeting in Seattle and to 400 people at the Special Libraries 
Association annual conference in Washington, D.C. We 
expanded our “Librarians Rock – Support Your Library” 
program by giving thousands of t-shirts with that slogan 
to library supporters and professionals worldwide.

For 2010, I know our customers will be excited about our 
enhanced focus on the most important international trends 
and companies, as well as our expanded research on a larger 
number of privately-held firms. Also, we recently launched a 
complete enhancement and redesign of our Plunkett Research 
Online site. Our books and online service give you better data 
than ever before at the best value possible. We are typically the 
most cost-effective way for you to go directly to the industry-
specific data that you need. In fact, our pledge to you is:

• Better Data • Better User Interface
• Better Tools • Better Prices

The environment for business executives, government leaders, 
consultants, students, investors and job seekers is now more 
challenging than ever before. Plunkett data and innovative 
tools are widely recognized as a tremendous aid to people 
attempting to find the best business opportunities, employ-
ment prospects and investment ideas.

Best regards, and best wishes for a prosperous 
and productive 2010.

Jack W. Plunkett
CEO & Publisher Each new book covers trends, technologies, market research, 

finances, glossaries and profiles of leading companies.

A note from
Jack W. Plunkett
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Plunkett Research – 
Your key to business 
& industry research

sample screens

Check us out! 
See sample chapters at 
www.plunkettresearch.com

Do you prefer 
online access? 
Call today for an online 
demonstration

713.932.0000 or visit us at 
www.plunkettresearch.com
for details on Plunkett Research 
Online

*

*



Plunkett Research Online
    Online access to all of our data by annual subscriptions 2
Advertising, Branding & Marketing
    Plunkett’s Advertising & Branding Industry Almanac 4
Airlines, Hotels & Travel
    Plunkett’s Airline, Hotel & Travel Industry Almanac 5
Apparel & Textiles
    Plunkett’s Apparel & Textiles Industry Almanac 6
Automobiles
    Plunkett’s Automobile Industry Almanac 7
Chemicals, Coatings & Plastics
    Plunkett’s Chemicals, Coatings & Plastics Industry Almanac 8
Computers & Internet
    Plunkett’s E-Commerce & Internet Business Almanac 9
    Plunkett’s InfoTech Industry Almanac 10
Consulting, Outsourcing & Offshoring
    Plunkett’s Consulting Industry Almanac 11
    Plunkett’s Outsourcing & Offshoring Industry Almanac 12
Energy
    Plunkett’s Energy Industry Almanac 13
    Plunkett’s Renewable, Alternative & 
    Hydrogen Energy Industry Almanac 14
Engineering & Research
    Plunkett’s Engineering & Research Industry Almanac 15
    Plunkett’s Nanotechnology & MEMS Industry Almanac 16
Entertainment & Media
    Plunkett’s Entertainment & Media Industry Almanac 17
Financial Services, Banking, Insurance, 
Investments & Mortgages
    Plunkett’s Banking, Mortgages & Credit Industry Almanac 18
    Plunkett’s Insurance Industry Almanac 19
    Plunkett’s Investment & Securities Industry Almanac 20
Food & Beverages
    Plunkett’s Food Industry Almanac 21
Health Care & Biotech
    Plunkett’s Biotech & Genetics Industry Almanac 22
    Plunkett’s Health Care Industry Almanac 23
Job Seekers & Careers
    The Almanac of American Employers 24
    Plunkett’s Companion to The Almanac of 
    American Employers 24
Middle Market
    Plunkett’s Almanac of Middle Market Companies 25
Real Estate & Construction
    Plunkett’s Real Estate & Construction Industry Almanac 26
Retail
    Plunkett’s Retail Industry Almanac 27
Sports
    Plunkett’s Sports Industry Almanac 28
Telecommunications & Wireless
    Plunkett’s Telecommunications Industry Almanac 29
    Plunkett’s Wireless, Wi-Fi, RFID & Cellular Industry Almanac 30
Transportation, Supply Chain & Logistics
    Plunkett’s Transportation, Supply Chain & 
    Logistics Industry Almanac 31

Contents
INDUSTRY SECTORS/TITLES               PAGE 

1

Get reference titles packed 
with 400 to 700 pages of 
valuable information!
Here’s what you’ll find inside each 
industry book:

• Glossary
• Industry overview and trends
• Segment by segment analysis
• Statistics, charts and tables
• Technology and research trends
• Industry contacts and associations
• Finances
• Profiles of hundreds of leading 
  companies
• Thorough indexes and cross-indexes

Each book comes with 
a complete database 
on CD-ROM...FREE
• The CD-ROM database will 
  enable you to search by company,   
  industry, sales, location and keywords
• Create and print your own mailing 
  lists addressed to the CEO, Human   
  Resources VP or 27 other executives 
  by title
• Build your own spreadsheets 
  and databases
• Find each company’s web site

Ordering from 
Plunkett Research is easy
• Use the order form on page 32
• Place your order online at    
  www.plunkettresearch.com
• Order by phone at 713.932.0000
• Order by fax at 713.932.7080
• Order by mail at 
  P.O. Drawer 541737
  Houston, TX 77254 USA

*

*
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For complete information, visit 
www.plunkettresearch.com or call 713.932.0000

Subscribe to Plunkett Research Online

Better Plunkett’s Build-A-Reportsm

Creating a custom report on an industry has never 
been easier, thanks to the launch of the exciting new 
Build-A-Reportsm at Plunkett Research Online. 

Use Build-A-Report for such vital needs as: course packs, sales 
guides, training guides, strategic planning, interview preparation 
or sales call preparation. Within the selected industry, the 
custom Report can include all or selected portions of:
• Industry Trends
• Industry Statistics 
• Profiles of top companies (up to 10) by NAIC 
• Industry Glossary
Then, a custom PDF Report is created on-the-fly. 
The PDF can be viewed, exported, saved to a local hard 
drive, and/or printed.  

  2

A Guide to the Health Care Industry
Exported from Plunkett Research Online

via Plunkett’s Build-A-Report

New Design!
New Features!
Your entire 
organization can 
have Internet-based 
access to all of 
our industry data.

MAKE THE CONNECTION. GET ACCESS.



Better Plunkett’s Build-A-Reportsm

Trial access periods are available to libraries, 
qualified companies and government agencies.

Sign up for a FREE online trial.
713-932-0000 or email
customersupport@plunkettresearch.com

1.  Industry-Specific Analysis, Research
 and Competitive Intelligence  
 There is no better resource than Plunkett Research Online for 
 easy-to-use, easy-to-understand analysis of the most important vertical   
 industry sectors, from health care to InfoTech to financial services.

2.  Business Plans/Market Research
 Concise data for the development of business plans and 
 for market research and industry analysis needs.

3.  Sales Prospecting/Business Development 
 Complete profiles of thousands of companies, fully searchable. 
 You’ll be able to compile custom lists and export contact data.

4.  Sales Planning and Support
 Exactly the information you need for completing sales plans, 
 organizing sales guides and building lists of competitors, 
 subsidiaries and products.

5. Training  
 Provides the best possible tool for teaching personnel about the 
 industry they will be serving. We specialize in writing our analysis 
 in language that people of all types can understand, even if they 
 don’t have current expertise in a given industry.

6. Product Development 
 Research trends, technologies and “points of pain” that can help 
 you develop breakthrough products and services.

7. Corporate Strategy/Competitive Intelligence
 The analysis and searchability provided by Plunkett makes it 
 an ideal tool for competitive intelligence.

8. Recruiting/Placement  
 Plunkett’s industry analysis, contact lists and profiles of leading 
 companies make our data a primary tool at leading recruiting and 
 placement offices. In fact, job seekers of all types, from new college 
 grads to seasoned executives, rely on Plunkett Research data to guide 
 them in their employer and industry research.

* Plunkett Online 
subscription plans 
are available at 
value-packed pricing

Complete data from 
ALL of Plunkett’s Industry 
Almanacs is available online 
through subscription plans 
tailored to fit your organi-
zation. Search, view and 
export our industry analysis, 
statistics and company 
profiles online.

The top eight uses for 
Plunkett Research Online

BETTER – 
MyResearchAccountSM 
at Plunkett Research 
Online 

• Now, individual users within  
 a subscribing organization  
 (employees, consultants, 
 biz school students, etc.)  
 can set up personal research  
 profiles.

• Individual users can log in  
 and save their searches.

• Searches can be named,  
 and comments about   
 searches can be saved.

• Users will be notified about  
 new data pertinent to their  
 personal research profiles.

*

MAKE THE CONNECTION. GET ACCESS.

*
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ISBN: 978-1-59392-170-5 | $299.99 | Includes CD-ROM Database 
Publication Date: May 2010

The real estate and construction sectors have been hit hard in 
recent months. Financing has been very difficult to obtain, and values, 
of both residential and commercial properties, have been falling in major markets 
worldwide. Mortgage rates for property buyers have risen sharply, and lending 
rules have tightened to the point that many would-be borrowers do not qualify.  
Soft markets have led construction properties to be cancelled or curtailed, ranging 
from housing developments to Las Vegas hotels to shopping centers.

Meanwhile, technologies and online services of many types have been 
rapidly affecting the real estate, mortgage and construction sectors. In particular, 
millions of home buyers and Realtors are using new Internet-based research and 
marketing tools. 

In addition to covering major real estate development, brokerage, 
construction, management and investment sectors, trends and companies, 
we’re including many types of real estate related services, such as title insurance.

This value-packed book (with database on CD-ROM) covers competitive 
intelligence, market research and business analysis, including: 

 1. Analysis of major real estate, home building and brokerage business 
  trends and markets 

 2. Historical real estate industry statistics and tables 

 3. Historical housing and mortgage statistics and projections 

 4. Profiles of residential, apartment, condominium, mixed use and   
  commercial construction, home building and development firms.

 5. Emerging real estate technologies, including the proliferating use of online  
  research and marketing sites, online mortgage applications and discount  
  online brokerage 

 6. Profiles of leading mortgage companies

 7. Mortgage and refinancing trends, including originations, adjustable ARMs,  
  interest only, low or no down payment and cash outs 

 8. Profiles of leading commercial and residential brokerage companies, such  
  as Sothebys International, trends in discount and low-service brokers, and  
  traditional Realtors and brokers 

 9. Green building trends, sustainable development and energy efficiency 

“Especially useful for market
research and job hunting...
recommended for business 
reference collections.” 
 American Reference 
 Books Annual

REAL ESTATE & CONSTRUCTION

Plunkett’s Real Estate & 
Construction Industry Almanac 2010

26

Homebuyers Go Online

In 1995, only 2% of homebuy-
ers used the Internet to find a 
home. Plunkett Research esti-
mates that as of 2009, 
80% of homebuyers did 
research online. Among the 
busiest sites are Realtor.com, 
Move.com, HomeGain.com, 
ZipRealty.com, Yahoo! Real 
Estate, along with the sites 
operated by RE/MAX and 
Coldwell Banker. A recent study 
showed the typical Internet-
enabled homebuyer to be 
38 years old, married, with a 
household income of $70,700.  
Non-Internet-using homebuy-
ers average 47 years old with 
a household income of only 
$56,300. Home finance is also 
a hot Internet area. According 
to the California Association 
of Realtors, 23% of potential 
homebuyers applied for mort-
gage pre-approval before 
deciding upon a house. Many 
of those buyers make their 
applications online.  

IndustryNotesm
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ISBN: 978-1-59392-158-3 | $299.99 | Includes CD-ROM Database 
Publication Date: December 2009

Who are the hottest retailers? What lies ahead? Our market research 
shows you the trends and a thorough analysis of retail technologies, chain stores, 
shopping centers, mergers, finances and future growth within the industry. 
Included are several major statistical tables showing everything from total U.S. 
retail sales by year and by sector, to shopping center statistics, to consumer 
demographics. 

The corporate profiles section covering Plunkett’s Retail Firms gives 
you complete profiles of the leading, fastest growing retail chains. From Wal-Mart 
and Costco to Barnes & Noble and Amazon, we profile hundreds of the major 
companies that marketing executives, investors and job seekers want to know 
about. (Our list includes leading U.S.-based companies, publicly and privately held, 
plus an impressive list of the most important non-U.S. retailers.) These profiles 
include corporate name, address, phone, fax, web site, growth plans, competitive 
advantage, financial histories and up to 27 executive contacts by title. 

The new edition of this value-packed book (with database on CD-ROM) 
covers competitive intelligence, market research and business analysis – everything 
you need to know about the retail business, including:

 1.  Analysis of major retailing and retail store business trends and markets

 2.  Historical retail industry statistics and tables

 3.  Profiles of major chain store and specialty store operators

 4.  Profiles of food retailers of all types, from convenience store operators 
  like 7-Eleven to giant supermarket chains like Albertsons and HEB

 5.  Emerging technologies, including automated checkout and RFID 
  (radio frequency ID tag)

 6.  Profiles and trends of top department store chains

 7.  Profiles and trends of leading discount store and warehouse club operators

 8.  A discussion of trends in e-commerce and Internet-based retailing, 
  including synergies of “bricks and clicks”

 9.  A discussion of trends and profiles of leading companies in such non-store  
  retailing and direct-marketing areas as consumer catalogs, party-based sales,  
  multi-level marketing, television shopping and mail order

 10.  Retail mergers, acquisitions and private equity 

“Large discounters like Wal-Mart 
that offer customers a wide array 
of low-priced merchandise in one 
convenient location dominate today’s 
retail scene. One might guess that 
Plunkett’s aspires to a similar niche 
in the business reference market as 
a convenient one-stop source of 
information about the American 
retail industry. ” 
 CHOICE magazine of the   
 American Library Association

RETAIL

Plunkett’s Retail 
Industry Almanac 2010

27

Those New TV Screens 
in Stores are Paid for by 
Advertisers

Many retailers, including Kroger, 
Wal-Mart and Metro Group’s 
Future Store in Rheinberg, 
Germany, are installing large 
plasma or high-definition LCD 
monitors throughout their stores. 
In the case of Wal-Mart, the 
monitors display a proprietary 
television network programmed 
with ads for a wide variety 
of merchandise. Each screen 
displays ads relating to nearby 
inventory. Major food compa-
nies such as Kraft, Unilever and 
PepsiCo are lining up to buy air 
time on the Wal-Mart network, 
which captures 130 million 
viewers every four weeks, mak-
ing it the fifth-largest network 
in the U.S. (behind NBC, CBS, 
ABC and Fox).  

IndustryNotesm
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ISBN: 978-1-59392-145-3| $299.99| Includes CD-ROM Database 
Publication Date: July 2009

The sports business is a dynamic and growing industry in the U.S., 
Europe, Asia Pacific and elsewhere. In addition to major sporting leagues 
and teams, related sectors include sporting goods manufacturing, sports apparel, 
sporting events broadcasting and retailing. In addition, sports and the athletes 
who play in sports by their nature attract companies interested in endorsements, 
advertising, merchandising and marketing opportunities. Until now, comprehensive 
data about the business side of the sports sector could be extremely difficult to 
access. Today, our new Plunkett’s Sports Industry Almanac covers these sectors 
in detail.

Our coverage includes sports business trends analysis and sports 
industry statistics. We also include a sports business glossary and a listing 
of sports industry contacts, such as industry associations. Next, we profile 
hundreds of leading teams, leagues and sports sector companies. Our company 
profiles include complete business descriptions and up to 27 executives by name 
and title. Plunkett’s Sports Industry enables you to search, filter and view selected 
companies and leagues, and then to export selected company contact data, 
including executive names, via the CD-ROM that is included with the book.

The exceptional new book covers competitive intelligence, market 
research and business analysis – everything you need to know about the 
sports, sporting goods, sports marketing, stadiums, teams, and leagues business, 
including:

1.  Analysis of sports business trends and markets 

2.  Historical sports industry statistics and tables 

3.  Profiles of major leagues

4.  Profiles of leading sporting goods and equipment manufacturers and retailers 

5.  Profiles of leading stadiums and stadium managers 

6.  A discussion of changes in sports broadcasting, such as sports cable networks,  
 pay per view, video on demand, Internet broadcasting, satellite radio coverage 
 and mobile broadcasting, including advertising opportunities 

7.  An analysis of the globalization of the sports industry 

9.  An analysis of sports merchandising, endorsements and marketing 

You’ll find a complete overview, industry analysis and market research 
report in one superb, value-priced package. Our coverage also includes 
statistical tables, a sports industry glossary, industry contacts and thorough 
indexes. The corporate profiles section includes our proprietary, in-depth profiles 
of hundreds of the leading companies in all facets of the sports industry. Purchasers 
of the book receive a copy of the company profiles database on CD-ROM at no 
additional charge.

“…Valuable for planning 
purposes are the chapters 
devoted to major trends and 
industry outlooks…The content 
of this reference resource will 
provide many answers for 
researchers, students and 
general information seekers.”
   American Reference 
   Books Annual

SPORTS

Plunkett’s Sports 
Industry Almanac 2010

28

Lacrosse, the Fastest-
Growing Team Sport

Until recently, few sports fans 
were familiar with lacrosse, 
although it is a game that orig-
inated hundreds of years ago 
among native North American 
tribes. It is considered by 
experts to be North America’s 
oldest sport. For the most part, 
lacrosse was long thought of 
as a tough but popular team 
game played only at better 
eastern colleges and prep 
schools such as Princeton and 
Kent School. Today, however, 
lacrosse is sweeping the U.S., 
with thousands of amateur and 
school teams for youngsters, 
men and women as well as 
fledgling pro teams. It is also 
a big NCAA college sport.

IndustryNotesm
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ISBN: 978-1-59392-149-1 | $299.99 | Includes CD-ROM Database
Publication Date: August 2009

No other industry touches as many technology-related business 
sectors as telecommunications, which by definition encompasses not only the 
traditional areas of local and long-distance telephone services, but also advanced 
technology-based services including wireless communications, the Internet, fiber 
optics and satellites. Telecom is also deeply intertwined with cable TV systems, 
since cable companies are now aggressively offering local exchange service and 
Internet service. The relationship between the telecom and cable sectors has 
become even more complex as telcos are now selling TV via IP (Internet protocol) 
services, competing directly against cable for consumers’ entertainment dollars.

Telephone companies are adapting to today’s environment which includes 
a flat market for local landlines, continued growth in cellular subscribers, and rapid 
adoption of broadband access to the Internet by homes and businesses. Much of 
their strategy for the future is based on bundling of multiple services. Meanwhile, 
traditional telecommunications providers face rapidly growing competition from 
VOIP (voice over Internet Protocol) and voice over cable. Fiber to the home and 
fiber to the business are becoming realities. In particular, Verizon has launched very 
aggressive, long term fiber to the premises projects. 

In this exciting reference report, we take a broad look at the business 
of telecommunications. This carefully-researched book (which includes a database 
of leading companies on CD-ROM) is a complete telecommunications market 
research and business intelligence tool – everything you need to know about the 
telecom business, including:

 1. ILECs (incumbent local exchange companies) and Baby Bells, including  
  Qwest, AT&T Inc., and more 

 2. CLECs (competitive local exchange companies)

 3. Long distance

 4. Cellular telephone services, wireless trends and wireless access including  
  Wi-Fi and WiMax

 5. Voice over Cable, and a discussion of telephone competition from the  
  major cable providers such as Comcast and Cablevision

 6. Mergers, acquisitions and finances, including the SBC acquisition of AT&T,  
  and the resulting renamed company: AT&T, Inc.

 7. Telecommunications equipment, switches, fiber optics and satellites 

 8. Internet access service and broadband access trends

 9. Fiber to the home (FTTH) and fiber to the business (FTTB)

 10. Global telecommunications, landline and cellular statistics and trends

 11. Television via the Internet, IPTV 

 12. Bundled services and consolidated billing

 13. VOIP (voice over Internet Protocol) including exciting new companies 
  like Sype and Vonage 

“A wealth of information about 
the industry...Useful to anyone 
interested in the telecommunica-
tions industry.” 
 CHOICE magazine 
 of the American Library  
 Association

TELECOMMUNICATIONS & WIRELESS

Plunkett’s Telecommunications 
Industry Almanac 2010

29

Unified Communications 
Is the Telecom Wave of 
the Future

Unified communications is 
the use of advanced technol-
ogy to replace traditional 
telecommunications infrastruc-
ture. Software enables each 
office worker to have, via the 
desktop PC, communications 
tools that include VOIP phone, 
email, voice mail, fax, instant 
messaging, collaborative 
calendars and schedules, 
contact information, audio 
conferencing and video 
conferencing. Microsoft states 
that it believes that unified 
communications will soon 
transform business in the 
same way that email changed 
the business landscape in the 
1990s. 

IndustryNotesm
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Global cell phone subscriptions now top 3 billion. Meanwhile, wireless 
networking and wireless Internet access are developing and expanding on a global 
basis at a rapid rate. Booming technologies include such standards as Wi-Fi and 
WiMax, as well as Ultra Wide Band (UWB) and Bluetooth. WiMax, with its low cost 
and range of up to 30 miles, promises to revolutionize the wireless industry. WiMax 
industry leader ClearWire has put together a stellar list of partners and investors, 
along with more than $3 billion in capital.

Telematics, intelligent transportation systems (ITS) and satellite radio 
will soon create an entertainment, navigation and communications revolution within 
automobiles and trucks. RFID (radio frequency identification) will revolutionize 
wireless tracking, inventory and logistics at all levels, from manufacturing to shipping 
to retailing. New mobile subscription and advertising opportunities abound for 
companies ready to embrace mobile subscribers. Consumers in nations such as 
Japan and South Korea have already shown that they are more than willing to 
access quality mobile content and next generation services on a subscription basis, 
including news, TV via cellphone, animation and filmed entertainment scripted and 
adapted for the small, mobile screen.

Our highly-regarded Plunkett's Wireless, Wi-Fi, RFID & Cellular Industry 
Almanac cover these developments in exacting detail.

 1. Analysis of wireless and cellular telecommunications business trends, 
  technologies and markets, including 3G data services 

 2. Wireless and cellular telephone industry statistics and tables 

 3. A discussion of mobile content, including subscription-based news, music, 
  mobile TV and filmed entertainment 

 4. An analysis of consumer trends in advanced mobility markets such as 
  South Korea and Japan 

 5. An analysis of wireless networks and wireless Internet access, including the use  
  of Wi-Fi, MIMO and WiMax, Bluetooth and Ultra Wide Band (UWB) in the home  
  and in the office

 6. Profiles of major cellular telephone service and wireless telecommunications 
  companies such as AT&T Wireless (formerly Cingular), Sprint Nextel and Verizon  
  Wireless

 9. Competitive intelligence regarding wireless entertainment, navigation and 
  communication devices in cars and trucks, including ITS (intelligent transporta- 
  tion systems) and telematics (such as OnStar) 

 10. Competitive analysis of trends in RFID (radio frequency ID tags) in logistics,  
  inventory and distribution 

ISBN: 978-1-59392-146-0 | $299.99 | Includes CD-ROM Database 
Publication Date: July 2009

 “This Almanac is highly 
recommended for libraries 
supporting marketing, business 
and career-related collections.” 
 American Reference 
 Books Annual

TELECOMMUNICATIONS & WIRELESS

Plunkett’s Wireless, Wi-FI, RFID 
& Cellular Industry Almanac 2010

30

Over 1 Billion 
Cell Phones Sold Yearly

The cell phone is the fastest-
selling consumer electronic 
in the world. On a global 
basis, over one billion cellular 
telephones are sold each year. 
More camera-equipped cell 
phones are sold each year than 
stand-alone digital cameras. 
More MP3 player-equipped 
cell phones are sold than 
stand-alone MP3 players. Rapid 
development of new technolo-
gies is leading to ever more 
versatile, multipurpose mobile 
devices, including Internet-
enabled cell phones and PDAs.

IndustryNotesm
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ISBN: 978-1-59392-166-8 | $299.99 | Includes CD-ROM Database
Publication Date: April 2010

In this exciting new reference, we take a broad look at the 
business of transportation, including supply chain management, 
logistics and procurement. Many manufacturers and retailers have found 
that they can use state of the art supply chain management to reduce inventory 
and warehousing costs while speeding up delivery to the end customer.

The Internet and advanced information technology systems have 
made radical improvements throughout the supply chain, many linked with 
trends towards outsourcing and offshoring. 

Technologies of many types are creating a revolution in tracking goods 
and components from the source to the shipper to the distribution system to the 
end user. RFID (radio frequency ID tags) will further transform this part of the 
business in short order.

This carefully-researched book (which includes a database of leading 
companies on CD-ROM) is a complete market research and business intelligence 
tool – everything you need to know about the business of transportation including:

 1. RFID (radio frequency ID tags) and their affect on businesses of all types 

 2.  Air transportation and air cargo 

 3.  Ocean shipping 

 4.  Rail transportation 

 5.  Trucking, including less than truckload (LTL) 

 6.  Courier and overnight delivery, services and systems 

 7.  Globalization, offshoring and outsourcing, and their effects on transportation

 8.  Changes in retail store chains’ logistics and direct-to-store 
  inventory methods 

 9.  The latest in passenger aircraft design

 10.  Challenges faced by major airports 

 11.  Challenges in security at ports, airports and railways 

You’ll find a complete overview, industry analysis and market research 
tool in one superb, value-priced package. It contains thousands of contacts for 
business and industry leaders, industry associations, Internet sites and other resources. 
This book also includes statistical tables, an industry glossary and thorough indexes. 
The corporate profiles section includes our proprietary, in-depth profiles of hundreds 
of the leading companies in all facets of the business of transportation, shipping, supply 
chain management, distribution, warehousing, logistics and information systems. Here 
you’ll find complete profiles of the companies making news today.

“These books go beyond the 
usual business listing service 
to provide important criteria 
and details essential for 
long-term business analysis 
and industry trends.” 
  Midwest Review of Books

TRANSPORTATION, SUPPLY CHAIN & LOGISTICS

Plunkett’s Transportation, Supply Chain 
& Logistics Industry Almanac 2010

31

China Invests Billions 
in High-Speed Trains

Some of the most ambitious 
transportation infrastructure 
investments the world has 
ever seen are taking place 
in China, where about 9% 
of GDP is invested annually 
in infrastructure of all types.  
This is creating tremendous 
opportunities for suppliers 
of engineering services and 
transportation equipment. The 
Chinese government recently 
unveiled a $160 billion, five-
year plan to build 10,540 miles 
of new railroad track. The plan 
will increase China’s national 
network to more than 55,800 
miles. Of that network, 4,340 
miles of new track will be 
solely dedicated to high-speed 
passenger trains with top 
speeds of more than 200 miles 
per hour (China transports an 
average of 7.6 million passen-
gers per kilometer of rail per 
year, which is approximately 
six times the global average).  

IndustryNotesm
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Plunkett Research Order Form for
Printed Almanacs with CD-ROM Database

STANDING ORDER     Check here for a standing order and receive a 10% discount 

on future editions of the book(s) you have ordered, which will be shipped to you

automatically. You may cancel your standing order at any time.

METHOD OF PAYMENT  (Our Federal ID number is 74-2440918)

Purchase order number (if any):                                                                                     

 Check enclosed    Bill me     Credit card (check one)     VISA     MasterCard     American Express 

Plunkett Research Order Form for

      Advertising, Branding & Marketing
     Plunkett’s Advertising & Branding Industry Almanac 2010
       ISBN 978-1-59392-167-5   Apr 2010   $299.99   540 pages

      Airlines, Hotel & Travel
     Plunkett’s Airline, Hotel & Travel Industry Almanac 2010
       ISBN 978-1-59392-151-4   Sept 2009    $299.99   480 pages

      Apparel & Textiles
     Plunkett’s Apparel & Textiles Industry Almanac 2010
       ISBN 978-1-59392-168-2   Apr 2010    $299.99   500 pages

      Automobile
     Plunkett’s Automobile Industry Almanac 2010
       ISBN 978-1-59392-152-1  Oct 2009   $299.99   580 pages

      Chemicals, Coatings & Plastics
     Plunkett’s Chemicals, Coatings & Plastics Industry Almanac 2010
       ISBN 978-1-59392-147-7  July 2009   $299.99   530 pages

      Computers, E-Commerce & Internet
     Plunkett’s E-Commerce & Internet Business Almanac 2010
       ISBN 978-1-59392-163-7  Mar 2010   $299.99   600 pages
     Plunkett’s InfoTech Industry Almanac 2010
       ISBN 978-1-59392-162-0   Feb 2010   $299.99   700 pages

      Consulting, Outsourcing & Offshoring
     Plunkett’s Consulting Industry Almanac 2010
       ISBN 978-1-59392-171-2   June 2010   $299.99   400 pages
     Plunkett’s Outsourcing & Offshoring Industry Almanac 2010
       ISBN 978-1-59392-144-6   Jun 2009   $299.99   460 pages

      Energy
     Plunkett’s Energy Industry Almanac 2010
       ISBN 978-1-59392-157-6   Dec 2009   $299.99   700 pages
     Plunkett’s Renewable, Alternative & 
       Hydrogen Energy Industry Almanac 2010
       ISBN 978-1-59392-159-0   Jan 2010   $299.99   430 pages

      Engineering, Research & Nanotechnology
     Plunkett’s Engineering & Research Industry Almanac 2010 
       ISBN 978-1-59392-169-9   May 2010   $299.99   720 pages
     Plunkett’s Nanotechnology & MEMS Industry Almanac 2010
       ISBN 978-1-59392-172-9   Jun 2010   $299.99   440 pages

      Entertainment & Media
     Plunkett’s Entertainment & Media Industry Almanac 2010
       ISBN 978-1-59392-161-3   Jan 2010   $299.99   580 pages

      Financial Services, Banking, 
      Insurance, Investments & Mortgages
     Plunkett’s Banking, Mortgages & Credit Industry Almanac 2010 
       ISBN 978-1-59392-156-9   Nov 2009   $299.99   450 pages
     Plunkett’s Insurance Industry Almanac 2010 
       ISBN 978-1-59392-155-2  Nov 2009   $299.99   480 pages
     Plunkett’s Investment & Securities Industry Almanac 2010
       ISBN 978-1-59392-160-6   Jan 2010    $299.99   500 pages

      Food & Beverage
     Plunkett’s Food Industry Almanac 2010
       ISBN 978-1-59392-164-4   Mar 2010   $299.99   600 pages

      Health Care & Biotech
     Plunkett’s Biotech & Genetics Industry Almanac 2010
       ISBN 978-1-59392-150-7  Sept 2009   $299.99   600 pages
     Plunkett’s Health Care Industry Almanac 2010
       ISBN 978-1-59392-154-5   Oct 2009   $299.99   720 pages

       Job Seeker & Careers
     The Almanac of American Employers 2010
       ISBN 978-1-59392-153-8   Oct 2009   $299.99   720 pages
     Plunkett’s Companion to The Almanac 
       of American Employers 2010
       ISBN 978-1-59392-165-1   Mar 2010   $299.99   710 pages

      Middle Market Companies
     Plunkett’s Almanac of Middle Market Companies 2010
       ISBN 978-1-59392-148-4  July 2009   $299.99   650 pages

      Real Estate & Construction
     Plunkett’s Real Estate & Construction Industry Almanac 2010
       ISBN 978-1-59392-170-5  May 2010   $299.99   590 pages

      Retail
     Plunkett’s Retail Industry Almanac 2010
       ISBN 978-1-59392-158-3  Dec 2009  $299.99  670 pages

       Sports
     Plunkett’s Sports Industry Almanac 2010
       ISBN 978-1-59392-145-3   Jul 2009   $299.99   500 pages 

      Telecommunications  
      & Wireless
     Plunkett’s Telecommunications 
       Industry Almanac 2010
       ISBN 978-1-59392-149-1  Aug 2009     
       $299.99  650 pages

     Plunkett’s Wireless, Wi-Fi, RFID    
       & Cellular Industry Almanac 2010
       ISBN 978-1-59392-146-0  Jul 2009  
       $299.99  441 pages

      Transportation, 
      Supply Chain & Logistics
     Plunkett’s Transportation, 
       Supply Chain & Logistics 
       Industry Almanac 2010
       ISBN 978-1-59392-166-8  
       Apr 2010       
       $299.99  675 pages
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Doing market research?  
Looking for business prospects?  
Writing a business plan?  
Planning a business strategy?    
Looking for a job?

Plunkett Research – Your key 
to business & industry research

*

*

*

Plunkett Research offers market research,
industry analysis and corporate profiles 
in one resource!
Each exciting industry title contains all of the information you need 
to fully understand the trends, technologies, finances and leading 
companies of a specific industry. Whatever field you are researching, 
from InfoTech to Energy to Retailing, you’ll find all of the answers you 
need in one value-packed, industry-specific resource.

Get reference titles packed with 400 to 700 pages 
of valuable information!
Here’s what you’ll find inside each industry book:

• Glossary
• Industry overview and trends
• Segment by segment analysis
• Statistics, charts and tables
• Technology and research trends
• Industry contacts and associations
• Finances
• Profiles of hundreds of leading companies
• Thorough indexes and cross-indexes

Each book comes with a complete database 
on CD-ROM...FREE
• The CD-ROM database will enable you to search by company,   
  industry, sales, location and keywords
• Create and print your own mailing lists addressed to the CEO, 
  Human Resources VP, or up to 25 other executives by title
• Build your own spreadsheets and databases
• Find each company’s web site

Ordering from Plunkett Research is easy
• Use the order form on page 32
• Place your order online at www.plunkettresearch.com
• Order by phone at 713.932.0000
• Order by fax at 713.932.7080
• Order by mail at 
  P.O. Drawer 541737
  Houston, TX 77254 USA
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29 Industry-
Specific 
Research Titles 
Covering 
Hundreds of 
NAIC Codes



Plunkett Research Ltd.  2010 Catalog
The leading source of industry reference, research, trends and statistics in 
affordable, easy-to-use online access and book/CD-ROM database formats 

Get access to
4Conduct business & industry research

4Create marketing plans

4Analyze emerging technologies

4Analyze major companies

4Develop business plans & sales guides 

4Download prospect lists

4Recruitment & employment research

4Industry-specific training and education

Make the connection
4Better industry data
4Better user interface
4Better tools
4Better prices

Plunkett Research, Ltd. 
www.plunkettresearch.com 
Phone: 713.932.0000 • FAX: 713.932.7080
P.O. Drawer 541737 • Houston, Texas 77254 USA

The leading source 
of industry reference, 
research, trends and 
statistics




