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When you need 
accurate, timely, 
innovative information

Plunkett’s favorite growth industries for 2007
Our favorite growth industries for 2007 –
your best bets for economic development, 
job search, business development and more.

Barring any economic catastrophes due to 
such continuing risks as terrorism, energy 
shortages and natural disasters, there should 
be a wide variety of strong industry sectors 
throughout 2007. However, 2007’s growth 
will slow somewhat from 2006’s strong 
results. Negative factors include interest rates 
that rose steadily through the first half of 
2006, high consumer debt loads, high energy 

costs and a slowing housing market that may 
become very soft 
in 2007. 

In this period of challenges and opportuni-
ties, some companies will enjoy booming 
business. For example, it’s a terrific time to 
be in the business of oil field services. Many 
sectors such as solar energy, commercial 
construction, e-commerce, trucking and 
consulting are booming. The best news 
is that a select set of industries will offer 
exceptional opportunities during 2007.

See us at ALA and 
LMA conferences – 
We’ll be exhibiting at the ALA (American 
Library Association) Midwinter Conference 
in Seattle in January 2007, and the LMA 
(Legal Marketing Association) in Atlanta 
in March.

WINTERImportant News 2006-07
From Plunkett Research, Ltd.   

At Plunkett Research we forecast these business sectors to be favored 
by current trends as growth industries in 2007

•  Banks and Savings Associations
•  Biotechnology
•  Computer Products
•  Consulting
•  Consumer Products Manufacturers
•  Cosmetics Manufacturers
•  Defense Contractors
•  Education
•  Entertainment and Electronic Games
•  Gambling and Casinos
•  Guard Services, Investigation, 
 and Surveillance
•  Health Care Services
•  Health Products and Technologies
•  Hotels, Resorts, and Motels
•  Internet Access and Networking 

•  Logistics and Supply Chain Services
•  Nanotechnology
•  Oil Field Services 
•  Online Business and Consumer Services
•  Online Search Services
•  Outsourcing
•  Pharmaceuticals – Generics
•  Pharmacy Benefits Management
•  Radio Frequency ID Tags (RFID)
•  Renewable Energy, Especially Solar
•  Restaurants
•  Retailing – Catalogs and other Non-Store     
 Outlets, Discount and Warehouse Clubs 
•  Telecommunications via Internet (VOIP)
•  Trucking and General Transportation
•  Wireless Communications

Win a 30 GIG iPod!
Drop by to see us at a conference. You may 
win one of several 30 GIG iPods with stereo 
docking stations that we’ll be giving away 
in 2007. Visit our booth and take a brief, 
personal demo of our Plunkett Research 
Online system. You will automatically be 
entered in that conference’s drawing.



Automobile Industry 
Statistics

In the U.S., the 2006 market 
was approximately 16.5 
million cars and light trucks 
sold. Production in North 
America, including cars and 
trucks of all types, totaled 
11.8 million manufactured in 
the United States, 2.6 million 
made in Canada and 2 million 
produced in Mexico. Globally, 
about 49 million new cars 
were sold in 2006.

In the U.S., the auto industry 
includes about 21,495 new
car dealerships, 1.7 million 
manufacturing employees and 
1.7 million retail employees. 
Total revenues at new-car 
and light truck dealers exceed 
$700 billion.

There are approximately 240 
million vehicles in operation in 
the United States. Around the 
world, there were approximate-
ly 800 million cars and light 
trucks on the road in 2006. 
By 2020, that number will 
reach 1 billion. Currently, those 
vehicles burn nearly 250 billion 
gallons of fuel yearly. 

IndustryNotesm

Ethanol – A Fuel to Watch
Skyrocketing gasoline prices, effective 
lobbying by agricultural and industrial 
interests and a growing interest in cutting 
reliance on imported oil have put a high focus 
on bioethanol in America and other countries. 
Corn and other organic materials, including 
agricultural waste, can be converted into etha-
nol through the use of engineered bacteria 
and superenzymes manufactured by biotech-
nology firms. Although ethanol production 
has relied primarily on corn in the U.S., the 
latest studies show that soy is a much more 
efficient source. 

Partly in response to the energy crisis of the 
1970s, the United States Congress instituted 
federal ethanol production subsidies in 1979. 
Corn-based ethanol production picked up 
quickly, and federal subsidies totaled about 
$10 billion through 2005. The size of these 
subsidies and environmental concerns about 
the production of grain ethanol 

produced a steady howl of protest from 
observers through the years. Nonetheless, 
the Clean Air Act of 1990 further boosted 
ethanol production by increasing the use of 
ethanol as an additive to gasoline. Meanwhile, 
the largest producers of ethanol, such as 
Archer Daniels Midland (ADM), have reaped 
significant subsidies from Washington for 
their output.

In addition to the use of ethanol 
in cars and trucks, the chemicals industry, 
faced with daunting increases in the cost of 
petrochemicals, is very interested in ethanol. 
In fact, bioethanol can be used to create 
plastics – an area that consumes vast 
quantities of oil around the globe.

Today’s high oil prices will continue to 
encourage the use of ethanol as an alternative 
to gasoline, affecting industry sectors from 
agriculture to biotechnology, from automobile 
manufacturers to chemical companies.

Plunkett industry titles related to ethanol consumers and markets
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* Plunkett’s Biotechnology & Genetics 
 Industry Almanac

* Plunkett’s Automobile Industry Almanac 

* Plunkett’s Chemicals, Coatings & 
 Plastics Industry Almanac

* Plunkett’s Renewable, Alternative & 
 Hydrogen Energy Industry Almanac
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Plunkett Research Online has just 
launched our innovative, easy-to-use 
Build-a-ReportSM custom report tool.  
Build-a-Report will save you time and 
effort as you: 

* Create custom course packs

* Build industry sales guides

* Make unique training guides

* Create study guides

* Meet your clients’ consulting needs  
more efficiently with relevant white  
papers

* Strategically plan your company’s  
future with the market research 
you need  

* Prepare for interviews with ease

* Prepare for sales calls with assurance 

The results of Plunkett’s in depth 
industry research at your fingertips 

In 90 seconds or less, you can enter one 
of our 29 Online Industry Centers and 
choose the information that you need.  
Do you want information on solar cell 
manufacturing? What about the top 10 
non-U.S. manufacturers of Health Care 
equipment and supplies? Or even the 
names and addresses of executive con-
tacts in the Advertising and Branding 
industry? Select from the following 
categories to include: 

* Industry Trends

* Industry Statistics Overview

* Top companies (up to 10) by NAIC  
code and by U.S., non-U.S. or both

* Rank the top companies by sales,  
profits or employee count

* Company profile details

* Company address

* Company executive contacts by title

* Industry Glossary

Next, click the Build-A-ReportSM 
icon and create a professionally
formatted, custom PDF within 
seconds.  
The PDF can be viewed, exported, 
saved to a local hard drive, and/or 
printed. Build-A-ReportSM requires 
a subscription that includes export 
capabilities. 

If you are already a subscriber, 
visit Plunkett Research Online and 
start exploring the possibilities of 
Build-A-ReportSM. 

Not yet a subscriber? Sign up 
for an online trial, completely free

Trial access periods to Plunkett 
Research Online are available to 
libraries, qualified companies and 
government agencies. 

Call 713-932-0000 or send an email to
customersupport@plunkettresearch.com 
for your FREE online trial.

Try our new Build-A-ReportSM toolnew 

Trial access periods are available to libraries, 
qualified companies and government agencies.

Two ways to sign up for your Two ways to sign up for your 
online trial – call  713.932.0000 or emailonline trial – call  713.932.0000 or email
customersupport@plunkettresearch.comcustomersupport@plunkettresearch.com2
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1 Industry-Specific Analysis, Research and 
Competitive Intelligence  There is no better 
resource than Plunkett Research Online for 
easy-to-use, easy-to-understand analysis of the 
most important vertical industry sectors, from 
health care to InfoTech to  financial services.

2 Business Plans/Market Research
Concise data for the development of business plans 
and for market research and industry analysis needs.

3 Sales Prospecting/Business Development 
Complete profiles of thousands of companies, fully 
searchable. You’ll be able to compile custom lists 
and export contact data.

4 Sales Planning and Support
Exactly the information you need for completing 
sales plans, organizing sales guides and building 
lists of competitors, subsidiaries and products.

5 Training  Provides the best possible tool to 
teach personnel about the industry they will be serv-
ing. We specialize in writing our analysis in language 
that people of all types can understand, even if they 
don’t have current expertise in a given industry.

6 Product Development Research trends, 
technologies and “points of pain” that can help 
you develop breakthrough products and services.

7 Corporate Strategy/Competitive Intelligence
The analysis and searchability provided by Plunkett 
makes it an ideal tool for competitive intelligence.

8 Recruiting/Placement  Plunkett’s industry 
analysis, contact lists and profiles of leading 
companies make our data a primary tool at leading 
recruiting and placement offices. In fact, job seekers 
of all types, from new college grads to seasoned 
executives, rely on Plunkett Research data to guide 
them in their employer and industry research.

The top eight uses for 
Plunkett Research Online

As of August 18, 2004, aggregated databases contain only 
data from old Plunkett editions (those books published 
before August 2004, except that LexisNexis received a small 
number of 2005 Plunkett titles).

Plunkett Research Online 
no longer submits to any 
aggregated databases or to 
NetLibrary – those systems 
contain old titles only

For complete information,
visit www.plunkettresearch.com
or call 713.932.0000

Only Plunkett Research gives 
you instant access to complete 
market research tools
Your choice of online access or book form

Plunkett Research allows you to:

*  Select your target industry

*  Study industry trends and statistics

*  Look up industry terms in our extensive glossary 

*  Build your own industry reports, complete with contacts

*  Export extensive mailing lists

MAKE THE CONNECTION. GET ACCESS.
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       Telecommunications  
       & Wireless
     Plunkett’s Telecommunications 
       Industry Almanac 2007
       ISBN 1-59392-057-1  August 2006     
       $299.99  622 pages

     Plunkett’s Wireless, Wi-Fi, RFID    
       & Cellular Industry Almanac 2007
       ISBN 1-59392-074-1  July 2006   
       $299.99  441 pages

       Transportation, 
       Supply Chain & Logistics
     Plunkett’s Transportation, 
       Supply Chain & Logistics 
       Industry Almanac 2007
       ISBN 1-59392-085-7   
       March 2007       
       $299.99  650 pages

       Job Seeker & Careers
     The Almanac of American Employers 2007
       ISBN 1-59392-083-0   October 2006   $249.99   748 pages
     Plunkett’s Companion to The Almanac 
       of American Employers 2007
       ISBN 1-59392-084-9   March 2007   $249.99   689 pages

       Middle Market Companies
     Plunkett’s Almanac of Middle Market Companies 2007
       ISBN 1-59392-076-8   August 2006   $279.99   636 pages

       Real Estate & Construction
     Plunkett’s Real Estate & Construction Industry Almanac 2007
       ISBN   1-59392-071-7   May 2007   $279.99   520 pages

       Retail
     Plunkett’s Retail Industry Almanac 2007
       ISBN   1-59392-064-4  December 2006  $299.99  630 pages

      Sports
     Plunkett’s Sports Industry Almanac 2007
       ISBN 1-59392-073-3   June 2006   $299.99   456 pages 

       Advertising, Branding & Marketing
     Plunkett’s Advertising & Branding Industry Almanac 2007
       ISBN 1-59392-081-4   April 2007   $279.99   451 pages

       Airlines, Hotel & Travel
     Plunkett’s Airline, Hotel & Travel Industry Almanac 2007
       ISBN 1-59392-077-6   September 2006    $299.99   463 pages

       Apparel & Textiles
     Plunkett’s Apparel & Textiles Industry Almanac 2007
       ISBN 1-59392-082-2   April 2007    $279.99   445 pages

       Automobile
     Plunkett’s Automobile Industry Almanac 2007
       ISBN 1-59392-059-8  October 2006   $299.99   538 pages

       Chemicals, Coatings & Plastics
     Plunkett’s Chemicals, Coatings & Plastics Industry Almanac 2007
       ISBN 1-59392-075-X  July 2006   $299.99   491 pages

       Computers, E-Commerce & Internet
     Plunkett’s E-Commerce & Internet Business Almanac 2007
       ISBN 1-59392-065-2   February 2007   $299.99   568 pages
     Plunkett’s InfoTech Industry Almanac 2007
       ISBN 1-59392-067-9   February 2007   $299.99   650 pages

       Consulting, Outsourcing & Offshoring
     Plunkett’s Consulting Industry Almanac 2007
       ISBN 1-59392-070-9   May 2007   $279.99   372 pages
     Plunkett’s Outsourcing & Offshoring Industry Almanac 2007
       ISBN 1-59392-072-5   June 2006   $299.99   439 pages

       Energy
     Plunkett’s Energy Industry Almanac 2007
       ISBN 1-59392-060-1   December 2006   $299.99   660 pages
     Plunkett’s Renewable, Alternative & 
       Hydrogen Energy Industry Almanac 2007
       ISBN 1-59392-061-X   December 2006   $299.99   350 pages

       Engineering, Research & Nanotechnology
     Plunkett’s Engineering & Research Industry Almanac 2007 
       ISBN 1-59392-069-5   May 2007   $299.99   532 pages
     Plunkett’s Nanotechnology & MEMS Industry Almanac 2007
       ISBN 1-59392-062-8   June 2007   $299.99   400 pages

       Entertainment & Media
     Plunkett’s Entertainment & Media Industry Almanac 2007
       ISBN 1-59392-066-0   January 2007   $299.99   555 pages

       Financial Services, Banking, 
       Insurance, Investments & Mortgages
     Plunkett’s Banking, Mortgages & Credit Industry Almanac 2007 
       ISBN 1-59392-078-4   November 2006   $279.99   458 pages
     Plunkett’s Insurance Industry Almanac 2007 
       ISBN 1-59392-063-6   November 2006   $279.99   442 pages
     Plunkett’s Investment & Securities Industry Almanac 2007
       ISBN 1-59392-080-6   January 2007    $279.99   452 pages

       Food & Beverage
     Plunkett’s Food Industry Almanac 2007
       ISBN 1-59392-068-7   March 2007   $279.99   541 pages

       Health Care & Biotech
     Plunkett’s Biotech & Genetics Industry Almanac 2007
       ISBN 1-59392-058-X   September 2006   $299.99   560 pages
     Plunkett’s Health Care Industry Almanac 2007
       ISBN 1-59392-079-2   October 2006   $299.99   715 pages
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Get the best, most up-to-date information 
from our award-winning research 

new For complete information, 
visit www.plunkettresearch.com or call 713.932.0000

* All our industry titles are published annually.

* Updates are posted to Plunkett Research Online every Friday.

Plunkett’s Health Care 
Industry Almanac 2007 
is now available 

Hot titles in today’s most interesting industies
* Plunkett’s Nanotechnology and MEMS Industry Almanac

* Plunkett’s Telecommunications Industry Almanac

* Plunkett’s Wireless, WiFi, RFID, and Cellular Industry Almanac


